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Sport Marketing in the Era of Micro － blog in China
CAI Bao － jia1，DU Juan1，LI Shun － you2
( 1． Department of Physical Education，Xiamen University，Xiamen 361005，China;
2． Sichuan Joint Economic College，Chengdu 611130，China)
Abstract: The article draw from system economics perspective，with the theme of new period sports marketing． Ex-
ploring the opportunities and challenges in the context of network of micro － blog platform for marketing development ．
Marketing has become increasingly prominent，which combined with the characteristics of sports events，integration of
the overallprofile，trying to open a new path of Sports Marketing in China．

























































































































































































常运行，就在 3 月 31 号，微博就因信息的不对称，导
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